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PHAN TiCH TAC PONG CUA HOAT PONG TRUYEN THONG
DPEN NHAN BIET NHAN HANG GIAI PQC GAN NATURENZ

Huynh Minh Truong, Tran Trung Chuyén®

Tom tit: Tic dong ciia hoat dong truyén thong dén nhan biét nhén hang gidi doc gan
Naturenz tgi thanh phé Can Tho dwoc thue hién thong qua phong vin 176 nguoi tiéu dung o
TPCT. Keét qua phan tich nhan t6 kham pha, hoi quy tuyén tinh cho thay cac hoat dong truyén
théng bao gom: guang cdo, quan hé cong ching, ban hang truc tiép, xic tién bdn hang,
Marketing truc tiép déu cé tdc dong tich cyc dén nhdn biét nhan hang giai déc gan Naturenz
cua ngmn tiéu dung Théng qua do, dé xuat mét sé giai phap lién quan dén cdc hoat dong
truyén théng vé quang cao, quan hé cong ching, bdn hang truc tiép, xiic tién ban hang,
Marketmg truc tiép nham nang cao hiéu qua hoat dong truyén thong ciia nhan hang giai déc
gan doi véi nguedi tiéu dung.

Tir khéa: Nhan hang, Naturenz, nhdn biét nhan hang, truyén théng marketing

Abstract: Impacts of communication activities on recognition of the Naturenz
hepatotoxic label in Can Tho city was conducted using data from 176 respondents who are
consumers in Can Tho city. Exploratory factor and linear regression analysis show that
advertising, public relations, direct sales, sales promotion, direct marketing have positive
influence on recognition of the Naturenz hepatotoxic label. Suggestion of measures about
advertising, public relations, direct sales, sales promotion, direct marketing were proposed in
helping to improve the effectiveness of communication activities of the liver detoxification
label to consumers.

Key words: Brand name, Naturenz, brand recognition, marketing communication

Gidi thiéu

Nhn biét thwong hiéu 1a mot van dé dugc nhidu nha nghién ciru ban tam va thyc hién
nghién ctru, vi n6 la budc diu dé dan nguoi tiéu dung cé long trung thanh véi thuong hiéu.
Bén canh d6, hoat dong truyén thong cling rét can thiét dé giﬁp doanh nghiép hoat dong c6
hi¢u qua. Cac nghién ciru duoc luge khao da cho thay, ¢6 moi lién hé giira hoat dong truyén
théng va nhan biét thuong hiéu. Cac hoat dong truyén thong duoc dé cap va xac dinh 1a co tac
dong dén nhan biét thuong hiéu bao gom quang cdo, xtic tién ban hang, quan hé cong ching,
ban hang c4 nhan, marketing tryc tiép. Diy la nhiing hoat déng truyén thong dugc cac nha
nghién ctru chimg minh va cho ring ¢6 anh huéng dén nhan biét thuong hiéu. Nghién ctru nay
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ap dung thang do hoat dong truyén théng va nhén biét thuong hiéu sau diy vao truong hop
ctia san pham giai doc gan Naturenz & Tp. Can Tho.

Theo dé, thang do cua hoat dong truyén thong va nhan biét thuwong hiéu thé hién &
Bang 1. Tat ca cac yéu td déu dwoc do thang do likert 5 muc dg, tir rat khong dong ¥y dén

rat dong ¥.

Bang 1: Thang do hoat dong truyén théng va nhan biét thuong higu

Nhan t6 Dién giai
QC1: Nhan hang giai doc gan Naturenz duoc quang cao rat thuong xuyén
| I QC2: nhan hang Naturenz dugc quang cdo ¢ nhiéu phwong tién truyén thong
Quimgias QC3: Nhin hang giai doc gan Naturenz dang tich cuc tdng cudng quang cao
QC4: Naturenz luén thyc hién nhidu quang cao hon so véi nhan hang khac
o XT1: Naturenz thudng xuyén c6 hoat dong khuyén mai (giam gid, qua,...)
fél:;;ilng XT2: dé dang mua dugc nhén hang Naturenz‘v()'i chuong trinh khu'yén mai
XT3: So vdi nhin hiéu khac Naturenz c6 nhiéu chuong trinh khuyén mai
MA1: Naturenz thudng c6 hoat dong gidi thiéu hang nhu: email, dién thoai...
Marketing  MAZ2: Naturenz co nhiéu hoat dong giéi thiéu hon nhirng nhan hang khac
truc tiép MA3: Khi nhan dugc email, thu, dién thoai,... tir nhdn hang Naturenz dé gioi
thiéu san pham, gitp Anh/Chi luén nh¢ dén Naturenz
QHI1: nhan hang Naturenz thuong xuyén thuc hién tai trg cho su kién
Quan hé QH2: nhan hang giai doc gan Naturenz tai tr¢ cho nhiéu su kién khac nhau

cong ching

QH3: So véi cac nhan khac, Naturenz c6 tai trg cho cac sy kién nhiéu hon
QH4: Nhin Naturenz thudng xuyén tham gia sy kién (tir thién, moi truong)

BHI1: C6 thé d& dang mua Naturenz dwoc & nhiéu cira hiu thue

?:E;;:g BH2: So v6i nhdn hang khac, nhan hang Natur‘enz duge bay ban nhiéu hon
BH3: Nhéan hang giai doc gan Naturenz c6 nhiéu gian hang bay ban
b NBI1: Nhan hang giai doc gan Naturenz rat ndi tiéng ddi véi Anh/Chi
thz.m b‘1et NB2: Anh/Chi biét rit nhiéu thong tin vé nhan hang giai doc gan Naturenz
nhan hang

NB3: Anh/Chj rat quen thudc véi nhin hang giai doc gan Naturenz

Nguon: Tong hop tir lwgc khdo tai liéu

Kénh truyén thong biét dén nhan hang gidi djc gan Naturenz

Naturenz 14 mét nhin hang duoc nhidu ngudi tiéu dung biét dén véi nhiéu chién luge
truyén thong dé nguoi tiéu ding dé dang nhan biét dugc nhan hang nay. Chinh vi thé, sb
luong ngudi tiéu diung mua/stt dung nhan hang nay cling nhicu, v6i 176 quan sat duogc s

e ——————
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dung dé phan tich trong nghién ctru ¢6 dén 40% dép vién cho ring da timg st dung san pham
cua nhan hang giai ddc gan Naturenz; 60% dap vién chua timg sur dung.

Bang 3: Kénh truyén thong dap vién biét dén nhin hang giai doc gan Naturenz

Déi twong da Poi twong chwa

Chi tiéu mua/sir dung mua/sir dung

Tinsé6 (%)  Tinsd (%)

Quang cdo trén truyén hinh/truyén thanh 50 71,4 59 72,0
Bao, tap chi 44 62,9 39 47,6
Bang quang cao 22 314 12 14,6
Céc quiy ban hang cua Naturenz 46 65,7 49 59,8
Gidi thiéu san pham tryc tiép 14 20,0 8 9,8
Hoat dong tir thién, van nghé, thé thao,... 54 Til 66 80,5

Ngué‘n: Két qua khdo sat 176 nguoi tiéu ding, 2017

Dé ¢6 thé danh gia dugce phén nao hiéu qua cua cac chién luge thuc hién hoat dong

truyén thong tic gia tién hanh nho ngudi tiéu ding danh gia mirc thyc hién cic chuong trinh

truyén théng ctia nhin hang giai doc gan Naturenz. Két quéa thdng ké vé danh gia cia nguoi

tiéu dung vé mirc do thuc hién hoat dong truyén thong cua nhan hang giai doc gan Naturenz
thé hién ¢ Hinh 1.

/ Quang cao, 4.16

Ban hang ca Khuyén mai, 3.16
nhan, 3.97 T
mduz;n hé éﬁng

chiing , 4.03 Marketing truc

 tiép,268 |
Nguon: Két qua khdo sat 176 ngueoi tiéu ding, 2017
Hinh 1. Miic do thyc hién hoat dong truyén thong cua nhin hang giai doc gan Naturenz

Vi thang diém danh gia cua tidu dung thong qua thang do likert 5 murc do, véi tir rét
khong thuong xuyén dén rat thuong xuyén thuc hién cac hoat dong truyén thong. Quang cdo
1a hoat dong truyén thong dugc danh gid voi mirc do thuong xuyén nhat véi so diém trung
binh 1a 4,16; ké dén 1a hoat dong quan hé céng chung 4,03; ban hang ca nhan 3,97; khuyén
mai 3,16; Marketing truc tiép c6 s6 diém trung binh thip nhat voi sb diém 1a 2,68.

b. Nhan hang giai doc gan khac

Miic do thuc hién hoat dong truyén théng cuia cac nhan hang giai doc gan khac ciing
twong tw nhur ciia nhan hang Naturenz duoc tim hiéu, két qua thong ké duoc thé hién ¢ Hinh 2.
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4 ' Quang cdo,
' 30— 1

' Khuyén mai,
ST 2.45

| Ban hang ca
nhan, 2.88

Quan hé c.éné ' \ Marketing truc
chiang , 3.04 f“___ti_e'!f_;_ali 238

Nguon: Két qua khdo sat 176 nguwedi tiéu dimg, 2017
Hinh 2. Mitc d9 thuc hién hoat déng truyén théng ctia nhan hang giai doc gan khac

Theo d6, hoat dong quang céo dwoc danh gia mirc d6 véi sé diém trung binh 1a 3,02;
hoat khuyén mai la 2,45; hoat dong Marketing truc tiép la 2,38; hoat dong quan hé cong
ching 1a 3,04; hoat dong ban hang ca nhan 1a 2,88. Qua déy cho thiy, cic nhin hang giai doc
gan khac trén thi truong it thuc hién cac hoat dong truyén thong dé mang hinh anh nhan hang
giai doc gan dén gan hon véi ngudi tiéu ding. Day ciing 1a mét loi thé ddi véi nhan hang giai
ddc gan Naturenz, vi nhin hang Naturen duoc nhiéu ngudi tiéu ding biét dén hon.

Théng qua 5 hoat dong truyén thong, nhin hang giai déc gan lya chon cho minh
chién luoc thuc hién déi véi timg hoat dong truyén thong dén véi nguoi tiéu dung. Déi véi
5 hoat dong truyén théng, hoat déng quang céo 1a hoat déng dugc nhiéu nguoi tidu dung
thich nhét v&i 35,2% dap vién lua chon ddy 13 hoat dong truyén thong ho thich nhat; hoat
khuyén mai c6 10,2% dap vién thich nhét; hoat d6ng Marketing truc tiép c6 9,1% dép vién
thich nhit; hoat dong quan hé céng chung c6 30,1% dap vién thich nhit; hoat dong ban
hang ca nhan c6 15,4% dap vién liwa chon 1a hoat dong thich nhat. Két qua nay thé hién &
Bang 4 bén dudi:

Bang 4: Hoat dong truyén thong dap vién yéu thich nhét

Chi tiéu Tén s6 (%)
Quang céo 62 25,2
Khuyén mai 18 10,2
Marketing truc tiép 16 |

Quan h¢ cong chung 53 30,1

Ban hang ca nhan 27 15,4
Tong 176 100,0

Ngué‘n: Két qua khao sat 176 ngwoi tiéu dung, 2017

Trong 176 quan sat c6 40% déap vién da sir dung/mua san pham nhén hang giai doc gan

Naturenz, 60% chua sir dung/mua. Mrc chic chin khong str dung cé 3%; mic d6 khong sur

dung c6 15%; mirc do chua biét c6 25%; mirc dd str dung c6 35%; muc do chic chin st dung
c6 22%.
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Phén tich tic dng ciia hoat ddng truyén thong dén nhan biét nhin hang Naturenz

Két qua thong ké mé ta cac bién quan sét sir dung trong md nghién ctru cho gia tri trung
binh cia nhém bién quang céo 1a 3,17; ctia nhom bién xtc tién ban hang 1a 3,26; cua nhom
bién Marketing truc tiép 14 4,17; ciia nhom bién quan hé céng chung 1a 3,35; ctia nhém bién
ban hang ca nhan 1a 3,46. Qua day cho thiy, hoat dong Marketing cuia nhan hang giai doc gan
Naturenz dugc tich cuc thuc hién, cho nén cé gia tri trung binh cao nhat.

Bang 5: Két qua kiém dinh thang do

Nint6  Gombunbin.  Gonbombin @ twopgauan  CrONDACH'S Alpha
bi loai bi loai bifing  DPebilon
Hé sé Cronbach’s Alpha = 0,773

QClI 57,16 90,624 0,320 0,766
QC2 56,92 88,338 0,383 0,760
QC3 56,78 86,595 0,427 0,757
QC4 56,68 86,403 0,399 0,760
XTI 56,14 90,933 0,357 0,762
XT2 56,33 93,533 0,310 0,766
XT3 56,38 93,403 0,284 0,768
MARI1 56,17 94,778 0,305 0,766
MAR2 55,80 94,680 0,271 0,768
MAR3 55.70 93,815 0,330 0,765
QHI1 56,70 89,680 0,400 0,759
QH2 56,75 89,103 0,461 0,754
QH3 56,47 92,568 0,296 0,767
QH4 56,75 91,487 0,374 0,761

BHI1 56,60 90,626 0,421 0,758
BH2 56,47 91,496 0,358 0,762
BH3 56,82 90,584 0,391 0,760
Nhén biét nhan hang Naturenz H¢ s6 Cronbach’s Alpha = 0,897
NBI1 6,97 5,178 0,800 0,853
NB2 6,70 4,610 0,812 0,842
NB3 7,01 4,993 0,785 0,864

Nguon: Két qua khdo sat 152 nguoi tiéu ding biét san pham gidi déc gan Naturenz, 2017
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Céc hoat dong truyén thong vira dé cap dwoc do lwdong bai 17 bién quan sit thong qua
thang do likert 5 murc do, tir rét khong dong v dén rat dong y. Nhan biét thuong hiéu ciing
dugc do ludng boi 3 bién quan sat (Bang 5).
Phén tich nhén t6 kham phd

Bing 6: K&t qua ma trén xoay nhan t6

A A Lo A A
HE so tai nhan to

Nhin t6
F1 F2 F3 F4
QC1 0,816 -0,033 -0,007 0,033
QC2 0,932 -0,010 -0,038 0,040
QC3 0,917 0,017 -0,020 0,101
QC4 0,851 -0,035 0,053 0,119
XT1 -0,003 0,834 0,073 0,026
XT2 0,003 0,816 0,075 -0,031
MARI -0,023 0,663 0,190 -0,013
MAR3 -0,032 0,611 0,214 0,052
QH]1 0,132 -0,018 0,054 0,843
QH2 0,132 0,031 0,145 0,820
QH4 -0,009 0,020 0,044 0,867
BH1 0,002 0,236 0,841 0,114
BH2 -0,001 0,134 0,867 0,051
BH3 -0,009 0,194 0,829 0,094
Luwong bién thién dwge gidi thich 3,386 3,201 1,958 1,341
Téng phuwong sai trich 70,620

Nguon: Két qua khdo sdt 152 ngudi tiéu ding biét san pham giai doc gan Naturenz, 2017

Bang 7: Két qua hdi quy tuyén tinh

Tén bién Hé s6 (B) Sig. VIF
Hing s6 3,447 0,000
Fi: Quang cao 0,495 0,000 1,000
F2: Xtc tién ban hang & Marketing truc tiép 0,315 0,000 1,000
Fi: Ban hang c4 nhan 0,403 0,000 1,000
F4: Quan h¢ cong ching 0,318 0,000 1,000
Sig.F 0,000
Hé s6 R? hiéu chinh 0,506

Nguén: Két qua khdo sat 152 nguoi tiéu ding biét san pham gidi déc gan Naturenz, 2017
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Quang cao, quang cao la mot yéu td tac dong thuan chidu va nhiéu nhit dén nhan biét
nhin hang giai doc gan Naturenz. That dé dang dé hiéu diéu nay, vi quang céo 1a phuong thirc
mang hinh anh cia nhin hang dén véi nguoi tiéu dung. Quang cio c¢6 nhiéu hinh thirc nhu:
truyén hinh, radio, bdo,... va trong thoi dai céng nghé bung nd thi théng tin tir nhitng ngudn
nay nhanh chong va d& dang dén véi nguoi tiéu dung. V6i hé sé tic dong 1a 0,495 va muc ¥
nghia la 1% co6 thé két luan, khi quang cao cang dugc thuc hién nhiéu thi viéc nhéan biét nhan
hang Naturenz cia ngudi tiéu dung cang nhiéu. Chinh vi thé, chién lugc thuc hién quang céo
can phai dinh hudng rd rang dé mang lai hidu qua cao nhat.

Xiic tién ban hang & Marketing truc tiép, xuc tién ban hang & Marketing truc tiép ciing
14 mét yéu t6 tac dong thuan chidu dén nhan biét nhin hang Naturenz. Xuc tién ban hang 1a
hoat déng dwoc thuc hién nham thic dy, khuyén khich ngudi tiéu dung mua hang nhiéu hon
so voi nhan biét nhin hang, nhung né ciing phan nao gitip cho nguoi tiéu ding dé dang nhan
biét duoc nhan hang. Hoat dong xtc tién ban hang thuong thay nhu: giam gia, qua ting, rat
thim tring thudng,... tiy theo mét hang va muc dich ciia nha cung cip ma nén &p dung loai
hinh xtc tién ban hang nao. Bén canh d6, Marketing truc tiép la viéc gidi thiéu hodc quang
céo truc tiép dén nguoi tidu dung thong qua thw, email, dién thoai,... dé thong tin vé san pham,
hang hoa dén ngudi tiéu ding. Nguoi tiéu ding c6 thé thong qua d6 dé biét dén nhin hang
hodc nhé nhan hang nhiéu hon.

Bdn hang cd nhdn, ban hang ca nhan ciing 1a mét yéu t6 tac dong thuan chidu dén nhén
biét nhan hang giai doc gan Naturenz. Vi hé sd tic dong = 0,403 va mic y nghia 1% c6 thé
két luan, khi hoat dong ban hang c4 nhan dwgc thyc hién cang nhiéu thi nhan biét nhan hang
gidi doc gan Naturenz cang nhiéu. Thyc té cho thy, ban hang c4 nhan 1a mot hinh thirc ban
hang truc tiép dén nguoi tiéu ding.

Quan hé cong chung, quan h¢ cong ching la hoat dong nhan hang thuc hién tai trg cho
mot hoat dong nao d6 nhu: tir thign, thé thao, van nghé¢,... Hoat dong quan hé cong ching &
Viét Nam dang ngay cang duoc nhiéu cong ty 16n tmg dung, muc dich ctuia quan hé cong
chung 1a nham mang hinh anh nhin hang dén gin hon voéi ngudi tiéu ding. Nhin hang giai
doc gan ciing khong ngoai 1¢, quan hé cong ching cé tac dong tich cuc dén nhédn biét nhin
hang voi hé sb tac dong 1a 0,318 va mic ¥ nghia 1a 1% co thé két luan, néu cang thuc hién
nhiéu hoat ddng quan hé céng chiing thi nhan biét nhin hang giai doc gan Naturenz ctia nguoi
tiéu dung cang nhiéu.

Két luin va dé xuit giai phap

Thong qua viéc phén tich thuc trang va tac dong cta hoat dong truyén thong dén nhan
biét nhan hang Naturenz, cho thiy hoat dong truyén thong ludn co nhiing tic dong tich cuc
dén nhén biét nhin hang Naturenz. Tuy nhién, cach thitc va phuong phap thuc hién cac hoat
dong truyén thong ctia nhan hang Naturenz ¢ nhitng han ché, do d6 chura phat huy duoc hét
tac dung cta hoat déng truyén thong dén nhan biét nhan hang. Nhing tac dong tich cuc va
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han ché lam giam hiéu qua cua hoat dong truyén thong dén nhan biét nhan hang Naturenz
dugc thé hién ¢ so d6 nhan qua. V& hoat déng quang cdo, trong thoi gian qua nhan hang
Naturenz da tich cuc thuc hién nhiéu hoat dong quang cao cho nhan hang Naturenz nhu:
truyén hinh, truyén thanh, bao, tap chi, bang quang cdo... nham tich cuc mang hinh anh cta
nhan hang Naturenz gan hon véi nguoi tiéu ding.

Dbi v6i quang cio thong qua kénh truyén hinh, 1a kénh c6 chi phi quang cao dit nhat
nhung hiéu qua ma ndé mang lai ciing hién nhién 1a cao nhat, vi kénh nay d& dang cung cép
thong tin dén ngudi tiép nhan.

Dbi véi quang cédo qua bao, tap chi, 13 kénh ciing dwoc nhiéu d6i tuwong tiép can, tac
dung cua viéc quang cdo qua bdo, tap chi ciing rat nhidu. Hoat dong quang céo qua bio va tap
chi cling dugc nhan hang Naturenz 4ap dung nhiéu qua céc bao online. Tuy nhién, murc dd thuc
hién d6i viéc quang cao nay theo dinh ky va khong thudng xuyén, do d6 hiéu qua chwa cao.

Dbi v6i quang cao qua bang quang cdo, loai hinh quing c4o qua bang quing céo ciling
s& ¢ hiéu qua rit cao néu bang quang cdo dit ding vi tri, phu hop, noi cé nhiéu qua lai,...
Bang quang cdo cua nhin hang Naturenz dwgc dit lai cac nha thude, bang quang céo trén
duong, bang quang cao ¢ san bay. Tuy nhién, s6 lwong bang quang cao khong nhiéu, can phat
huy dé hiéu qua tir bang quang co nhiéu hon.

V& hoat dong quan hé cong chung, hoat dong nay dugc thuc hién nhim thé hién nhin
hang 12 mot nha kinh doanh c¢ trach nhi€ém véi xd hoi. Hon thé, hoat dong quan hé cong
ching con gitp cho hinh 4nh cia nhin hang gan véi nguoi tiéu hon, gitip nguoi tiéu ding dé
dang nhén biét dwoc nhan hang. Thoi gian qua nhin hang giai doc gan Naturenz da thyc hién
hoat dong quan hé cong chung rat nhidu, chi yéu théng qua tai trg cac chuong trinh trén
truyén hinh.

Vé hoat dong Marketing truc tiép, chu yéu thong qua cc hoat dong gi6i thiéu san pham
tryc tiép dén khach hang, gop phan nhic khach hang nhé dén nhin hang. Cac hoat dong
Marketing truc tiép nhu: thu, email, dién thoai,... Tuy nhién, hoat dong nay it dugc nhan hang
Naturenz (g dung, rit it ngudi tiéu ding biét dén nhan hang giai déc gan Naturenz qua kénh
Marketing truc tiép nay. Mit khac, nhiéu tidu ding cho ring hoat dong Marketing truc tiép rat
phtl hop véi ho, ho ¢6 thé luu trir thong tin va tim hiéu vé nhin hang sau. Chinh vi thé, nhan
hang Naturenz can cé nhitng chinh sach dé thuc hién nhirmg hoat dong Marketing truc tiép
nhiam gitip ngudi tiéu ding nhé dén nhan hang Naturenz.

Vé hoat dong ban hang c4 nhan, hoat dong nay ciing dugc nhin hang Naturenz tich cuc
thuc hién thong qua tich cuc mo cac gian hang tai céc siéu thi 1o6n nhu: BigC va Coopmart.
Hai hé thong siéu thi nay 1a siéu thi 16n, rong khip cho nén khi c6 gian hang ctia nhin hang
Naturenz tai day gitp cho ngudi tiéu dung dé dang biét dén va nhé dén nhén hang Naturenz.
Tuy nhién, siéu thi khong phai la diém Iwa chon duy nhét dé nhan hang Naturenz thuc hién
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ban hang truc tiép, cin phong phu diém ban hang dé nhan hang Naturenz c6 thé rong khip,
dugc nhiéu nguoi biét dén.

Vé hoat dong xuc tién ban hang, hoat dong nay thuong duge cac doanh nghiép thuc
hién nhim kich céu, khuyén khich nguoi tiéu ding mua nhiéu hang hoa hon. Hoat dong nay
c6 thé 14 giam gia, mua mot ting mot, qua ting,... PSi véi loai hang hoa gan nhu thude cia
nhin hang Naturenz thi rit kho dé thuc hién cic hoat dong xiic tién ban hang nhu giam gia,
mua mdt tang mot,... Thong qua qua tang co in nhan hi¢u cua nhan hang giai doc gan duogc
ngudi tidu dung sir dung, mot mit giup cho ngudi tiéu ding nhé dén nhin hang Naturenz, mot
mit dé cho nhitng ngudi quen cua ngudi sir dung nhin thiy, gitp cho nhan hiéu dugc nhiéu
ngudi biét dén. Chinh vi thé, cin thuc hién thuong xuyén va da dang hoa hoat dong xic tién
ban hang cho nhan hang giai ddc gan Naturenz.
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