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Về hình thức:  

 .................................................................................................................................  

 .................................................................................................................................  

 .................................................................................................................................       

Về nội dung: 

 .................................................................................................................................     

 .................................................................................................................................  

 .................................................................................................................................     

Về thái độ: 

 .................................................................................................................................    

 .................................................................................................................................  

 .................................................................................................................................    

Cần Thơ, ngày....., tháng …, năm 2022 

               XÁC NHẬN CỦA GVHD 
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