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3.4 THUẬN LỢI, KHÓ KHĂN ............................................................................ 58 

3.4.1 Thuận lợi .................................................................................................. 58 

3.4.2 Khó khăn .................................................................................................. 59 
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3.7  KẾT LUẬN .................................................................................................... 61 

TÀI LIỆU THAM KHẢO ......................................................................................... 62 
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Hình 3.11: Vịnh Hạ Long tuyệt đẹp .......................................................................... 46 
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